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Metodo di acceso a sito web
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Motore di ricerca Digitazione URL Link da altro sito Segnalibro Link da Email
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Combinatiens Fage Sections

Analysis for: Aug 21 2006 - Auqg 21 2006
View: & Best 23 Combinations ¢ VWorst 23 Combinations Dawnload: [T] =] ) | & Pont | & Praview
I - I Chance to I Chance to .ﬂllmm# - Comversions /
Combination  Estimated Conversion Rate Range [?] Beat Orig. [2] Beat Al [7] Improvement [2] Impressions [2]
Crriginal IN2% 309 . 1 — 0.41% - 125 7401
Combination 11 3B.9%s31 —————— [y 90.0% BS5.4% 24.9% 160 £ 411
Combinalion 4 33.6%+30% —— S ——— 75.8% 417% 7 745 133 7 306
Combination 23 334%t28% FP——f——i 75.9% 282% TAT% 153 / 458
Combinstion 16 32.7%+29% | - 4 67.8% 1.56% A4 75% 144 1 441
Combination 10 32.6% £ 29% | L 4 67.5% 1.69% 467% 139 7 426
Compination &  32.4%+29% | - 4 54.6% 1.30% 300% 137 7423
Combination 22 32.0%+30% e ] 50L.0% 105% 2 A5 128 7 403
Combination 7 31.6%=2a8% F — i 55.1% 0.45% 1.27% 143 / 453
Combination 14 31.4%23% | - 1 522% 0.41% 0.67% 137 £ 437
Combination 21 31.1%+29% — i 49.1% 0.40% -0.20% 126 1 405
Combination 18 30.3% +28% | B i 39.1% 0.11% -2 7% 1307428
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